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Habitat for Humanity Greater San Francisco’s In summer
(HGSF) mission is to build homes and sustain
affordable homeownership opportunities for
families in San Francisco, Marin, and

San Mateo counties.

Framing the Future, Habitat for Humanity
Greater San Francisco’s signature annual
luncheon will be held in-person at The Palace
Hotel in San Francisco on Friday, November 4™.
After holding this event virtually for the last two
years, we are thrilled to be welcoming hundreds
of guests in celebrating the resiliency of our Bay
Area community and the great strides that have
been made in affordable homeownership over
the last year.

Become a sponsor today and engage business
executives, community and civic leaders, and
industry professionals at this thought
leadership event.

CONTACT INFO
To discuss partnership with Habitat for Humanity
Greater San Francisco, contact our Corporate

Partnership team at corporate@habitatgsf.org
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Sponsorship Opportunities

$50k $25k $10k $5k
SPONSORSHIP LEVELS Lead Major Shone. Community
Sponsor Sponsor p Supporter
HOSPITALITY
2 tables
Tickets to the event (1 Table = 8 tickets) premium 1 table 1 table 4 tickets
placement
Branded invitation to share with
your employees and clients e ¢
EVENT COLLATERAL
Save the Date Logo
On-stage recognition Logo Logo
Event Invitation (deadline 7/20) Logo Logo Logo Name
Recognition on day-of collateral and event program Logo Logo Logo Name
DAY-OF PROMOTION
Opportunity for remarks by an executive °
Verbal recognition by event host ° )
DIGITAL, PRINT, AND SOCIAL
HGSF website “Partner Spotlight” feature °
HGSF e-newsletter feature (5ok+ subscribers) ° ®
Dedicated social media “Thank You” (24k followers) °® ® °
Recognition on Framing the Future event webpage Logo Logo Logo Name
Recognition in framing the Future emails Logo Logo Logo Name
Social media kits to market your HGSF partnership ° ™ ° °
Recognition in San Francisco Business Times’
Annual Charitable Giving issue - -
YEAR-ROUND OPPORTUNITY
Build Days (each build day can accommodate up to 2 1
20 volunteers) 3
Invitation(s) to exclusive donor events througho
vitation(s) to exclusiv vents throughout ° ° ° °

the year




FOR MORE INFO CONTACT
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